3K3AMEHAIIMOHHBINA BUJIET Ne 1
MMPOMEXYTOUYHOMN ATTECTAILIUA
O JUCHUIJIMHE «AHOCTPAHHBIHA SI3bIK» (anramiickuii)
(ITpoBepsiemast komnerenuus YK-4)

1. BbINOJHUTE MUCHbMEHHBIN MEPEBO CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. 4 651 x0TeN MOroBOpUTH ¢ T-HOM Mmepom (Mr. Miller).

2. I3BuHMUTE, HO T-HA Muliepa ceiiyac HeT.

3. OH Oyzer 3/1ech yepes JIBa Jaca.

4. 41 xoten Ob1 mo3HaKoMuUTh Bac ¢ Jxxkonom Cmurom (John Smith).
5. Korja Bbl cMoxeTe npuity, r-H CMUT?

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
JIOTIOJIHUTE TEKCT Hanbosiee MOAXOASIIMMHU 1O cMbIcTy ciioBamu (YK-4.1):

a) skills

b) participate

c) profession

d) companies
e) apply

f) training

g) interview

h) graduated

1) responsibility
J) experience

Graduating from the university is a very busy, exciting time for people.
Everyone wants to find a good job and begin working in their chosen
1) . The first step is to find a suitable vacancy and 2)
for the position. If you are called for an 3) , you will be asked what
4) you have and what university you 5) from.
They may ask if you have any previous 6) in that type of work. Many
large businesses and 7) will require their new employees to 8)
in a special 9) course before they are given the 10)
of working on their own.

3. Ucnonb3ysa pecypcol cetu MIHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIINX
JIEKCUYECKUX eqUHUL U3 chepsl 1ernoBoil kommyHukanuu (YK-4.3):

1. etiquette

2. customer

3. to have a positive impact

4. common courtesy



5. a handshake

4. BBIMOTHUTE MUCHMEHHBIN MEPEBOJ] CICTYIONIETO TEKCTA U3 CPEPHI ACIOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

BUSINESS ETIQUETTE

Business etiquette is a set of manners that is accepted or required in a
profession. Business etiquette is important because it creates a professional,
mutually respectful atmosphere and improves communication, which helps an
office serve as a productive place. People feel better about their jobs when they
feel respected, and that translates into better customer relationships as well.

Improving your business etiquette can have a positive impact on your career.
Remember to use common courtesy. Adopt the "you" attitude - consider others'
needs and feelings first. This behavior leads to good manners and common
courtesy, thereby improving your business etiquette.

Examples of courteous behavior include: using please and thank you as
appropriate; speaking clearly and distinctly while using a pleasant tone of voice;
smiling and offering a firm handshake when meeting someone new; writing thank-
you notes and congratulation as appropriate etc.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (DOpMyIUpPYs

Ballle OTHOIICHWE K BOMIpocaM JECJIOBONM KOMMYHHUKAIlUM, pacCMaTpUBAacMbIM B
tekcre (u3 m.4) (YK-4.1).

6. JlomomHWUTE YCTHOE JMAJOTUYECKOE  BBICKa3biBaHWe  ¢pa3amu,

HNOIXOAIIMMHA TIO CMBICTY K JaHHOW cUTyauuu u3 cepsl AETOBOrO OOIICHUS
(YK-4.1):

Starkov: Good morning, Mr. Williams. How are you?
Williams: ...

S.: Very well, thank you. Could you tell us about your
company, Mr. Williams?

S.: What department will we work with?

CocraBui: CT. IpenoiaBaTenb Kopnuenko A.H.

YTBepaui: 3aBeaytomuii kadeapoi ITaBnoB A.I1O.



K3AMEHAIIMOHHBINA BAJIET Ne 2
MMPOMEXYTOUYHOMN ATTECTAILIUA
O JUCHUIJIMHE «AHOCTPAHHBIHA SI3bIK» (anramiickuii)
(ITpoBepsiemast komnerenuus YK-4)

1. BbINOJHUTE MUCHbMEHHBIN MEPEBO CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAILIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.1):

1. 4 xouy HalTH OpyTryI0 paboTy.

2. Jxon CMUT BCTpedaeTcs ¢ KIIMEHTaMHU Mocie ooena.
3. ITpoaxku pacTyT KaxKAblil TO/I.

4. Kornma HaynHaeTcs coBelanue?

5. lHOCTpaHI1IbI 4acTO MOJIb3YIOTCS HAILIMMHU YCIIyTaMH.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaume no cmeiciy cioBa(YK-4.1):

Olivia 1s a shop owner. She ... sells/ sales products in her shop. She buys
products from foreign ... countries/ languages. Olivia can usually sell the products
at a higher price than she ...paid/ bought for them. The companies that Olivia buys
from are all good business ... partners/meetings. The ... goods/ prices are always
of great quality.

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HAAUTE ONPENEIICHUs CIEAYIOMMNX
JEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukaiuu (YK-4.2):

1. event

2. profit

3. loss

4. to launch
5. success

4. BBINOJIHUTE TUCHMEHHBIN TIEPEBOJ] CICAYIONIETO TEKCTa U3 cPephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he didn’t
want a job where he worked from 9am to Spm every day. Conrad wanted
something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit.

Conrad likes to start work early. He is usually at his desk at 7am. He often
goes to sporting events in the evenings.



At the weekend, Conrad plays rugby and hockey and goes to watch football
matches. ‘I enjoy my free time, but I always enjoy getting back to work on
Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS

Ballle OTHOIIEHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKAIIMH, PacCMaTpUBACMbIM B
tekcte (u3 m.4) (YK-4.3).

6. [TocTpoliTe yCTHOE TUAJIOTUYECKOE BhICKAa3bIBAaHUE HA OJIHY U3 CIEAYIOIIUX
TeM, UMEIOIIIUX OTHOIICHHE K cpepe nemoBoit kommyHukanuu (YK-4.3):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.

3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocraBui: CT. IpenoiaBaTenb Kopuuenko A.H.

YTBepaui: 3aBeaytomuii kadeapoi ITaBnoB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 3
MMPOMEXYTOYHOM ATTECTAIIIN
MO JMCIUIJINHE «AHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemasi komnetenusa YK-4)

1. BbINOJHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIEJIOBOM KOMMYHHUKAIIUU C PYCCKOTO si3bika Ha aHTuiickuii (YK-4.2):

1. Mpl mpouuTanu Balle pekjIaMHOe OObsIBIEHHE B KypHaie Business
Magazine.

2. Hama xommanus 6su1a ocHoBana B 2001 romy.

3. B Haieit cTpaHe CyIiecTBYeT YCTOMUMBBIN CIPOC Ha Ballly MPOIYKIIHUIO.

4. Mbl TakXke HUHTEPECYEMCS HOBBIMH MOJEISIMM B TOW K€ IIEHOBOM
KaTEropuHu.

5. MBI OyieM npu3HaTeNbHbI 32 OBICTPBII OTBET.

2. Onwupasice Ha 3HaHUE OCOOCHHOCTEM  MHCHBMEHHOW  JEJIO0BO
KOMMYHUKAIMKU, nononHuTe TekcT (1-10) nanbornee mOAXOASIIMMHU IO CMBICITY
cinoBamu (a-j) (YK-4.1):

a) accuracy

b) employers

c) achievements
d) occupation



e) qualification
f) successful
g) employees
h) effective

1) possibility
j) impression

It is important to make a good 1) when going for a job interview.
Interviewers usually ask a number of questions, many of which concern 2)
. However, they also usually like to ask questions about previous 3)

as well as 4) not connected to the workplace. Often, the 5)

candidate is not the one with the most impressive education but the one

who shows that he or she has made the most 6) use of their time. Few
7) want 8) who are unable to think about themselves. The 9)
of advancement in any job rarely depends on the 10) of

work but more on the enthusiasm and dedication of the employee.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENEIICHUS CIEAYIOIIMNX
JIEKCUYECKUX eUHUIl U3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

. a set of manners

. to enforce

. to violate business etiquette
. to complain

. a promotion

DN R W =

4. BeIMOJHUTE MUCbMEHHBIN NEPEBOJ] CICAYIONIETO TEKCTa U3 CPEePhI 1ET0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

Business etiquette is a set of manners that is accepted or required in a
profession. Often upheld by custom, it is enforced by the members of an
organization. Those who violate business etiquette are considered offensive. The
penalty for such behavior frequently lies in the disapproval of other organization
members.

Failing to display proper business etiquette won't help your career, but
engaging in unprofessional conduct could result in losing a promotion or even your
job. Never engage in the following inappropriate behaviors: coming to work under
the influence of drugs or alcohol; engaging in sexual harassment; showing a lack
of respect to superiors, peers, or subordinates; using foul language; complaining
publicly about your organization or supervisor; violating confidentiality etc.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHME, (DOpMYIUPYS
Ballle OTHOLIEHHWE K BOMIPOCAM JEIOBOM KOMMYHHMKALIMH, PAaCCMaTpUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).



6. JlomomHWUTE YCTHOE JHMAJIOTUYECKOE  BBICKa3bIBaHWE  (pazamu,

MNOIXOAIIMMHA TIO CMBICTY K JaHHOM cuUTyauuu u3 cepsl AETOBOro OOIICHUS
(YK-4.1):

Williams: Have you got price-lists with you now?

Starkov: ... ... ...

W.: All right. Let’s get down to business. What are you going to talk about today?
S.oo

W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

Sl

W.: T hope so.
CocraBui: CT. mpenoiaBaTenb Kopuuenko A.H.
YTBepaun: 3aBeaytomuii kadeapoit [TaBnoB A.1O.

3K3AMEHAIIMOHHBIN BUIET Ne 4
IMPOMEXYTOUYHOM ATTECTAIIIN
O JUCIHUIIJIMHE «MHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemast komneTenusa YK-4)

1. BeImosHUTE MUCHMEHHBIN TEPEBO CIEAYIONUX MPEIIOKEHUN 13 chepsl
JIEJIOBOM KOMMYHUKALIMH C PYCCKOro0 si3bIKka Ha aHickuil (YK-4.2):

1. JTaBaiiTe BCTpETUMCS B TOM K€ PECTOPAHE.

2.V JlxeiiMca eCTb HHTEpECHAst OM3HEC-UIesl.

3. IIpe3ueHT KOMIaHUuU MPOCMATPUBAET OTUYETHI KaXK/IbIi JICHb.
4. Korpa Bam otyet Oy1eT roToB?

5. Kakue ycimyru Bbl lipeiiaraete?

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIEJTIOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MoAXOAsIIHe 1Mo cMbiciy cioBa (YK-4.1):

Dear Chris, I’'m ... afraid/ scared I won’t be able to make our meeting on
Wednesday afternoon. I’'m flying to Toronto ...on/ to business. ...Could/ must we
change the meeting to Monday 21 June? I’'m very ...sorry/ happy for any
inconvenience and I ...look/ watch forward to seeing you soon. Best regards,
Hilary

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIMNX
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukauu (YK-4.3):



. community
. employee

. market

. to expand

. to introduce

DN A W =

4. BBINOJIHUTE MTUCHMEHHBIN MIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMH C aHTJIMMCKOTO si3bIka Ha pycckuil (YK-4.2):

COMPANY GROWTH

“Timberland” began in 1918. It was a small shoe company based in Boston,
Massachusetts. Nathan Swarts made boots. In 1955, he bought The Abingdon Shoe
Company. Later, his sons worked for the company, too. Together they produced
some of the world’s first waterproof leather boots.

In 1973, the Timberland name was born. It started as the brand name of the
original waterproof leather boot. The boot became so popular that the company
changed its name to The Timberland Company. In the 1980s, the company
expanded into international markets. Then the company introduced adult and
children’s clothing, women’s footwear, and accessories. In the 1990s, Timberland
began a project that gave Timberland employees paid time off to work on local
community projects. The company wanted to show that it was possible for a
company to do well financially and do good in the community.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. ITocTpoiiTe yCTHOE IMAIOTUYECKOE BBICKA3bIBAHUE HA OJHY U3 CIENYIOLINX
TEM, UMEIOILIUX OTHOIIeHHE K cepe aenoBoit kommynukanuun (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.

3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocraBui: CT. IpenoiaBaTeib Kopuuenko A.H.

YTBepaui: 3aBeayromuii kadeapoit [TaBnoB A.1O.



3K3AMEHAIIMOHHBIN BUJIET Ne 5
IMPOMEXYTOUYHOM ATTECTAIINN
MO JUCHUIIJIMHE «MHOCTPAHHBIN SA3BIK» (anramiickmii)
(ITpoBepsiemasi komnerenuus YK-4)

1. BbINOJHUTE MUCHbMEHHBIN MEPEBO CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

. MBI y3Hanu o Bac OT Hallero JAEJOBOrO NapTHepa TI-Ha Mwuuiepa
(Mr.Miller).

2. Mp1 xotenu OBl HANAIUTh KOHTAaKT C TPOU3BOJUTEISIMU KOPMOB JIJIst
JOMAIIIHUX >KUBOTHBIX.

3. IloxkanyiicTa, IpUILINTE HAM Ballld KaTaJlOTu U MPEUCKYpPaHT.

4. Hac Tax:xe HHTEpECYIOT Balllk YCJIOBUS OIUIATHI.

5. MBI ¢ HETEPIIEHHEM KJIEM BAlIErO OTBETA.

2. Omnwmpasice Ha 3HaHME OCOOEHHOCTEH  MHCbMEHHOM  JEIOBOM
KOMMYHUKAIIMHU, JTOMOJHUTE TeKCT (1-6) Hambosiee MOAXOIAIIMMH IO CMBICIY
cinoBamu (a-f) (YK-4.1):

a) abroad
b) etiquette
c) offensive

d) custom
e) sensitive
f) sign
In Great Britain and the United States corporate gift giving is not a very
popular 1 ; people can spend their entire working lives without ever
receiving a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business 2 . It is important to learn about
the 3 of gift giving before sending a gift to an international client or
business partner, or you may find that your gesture appears 4 :
For example, in China a desk clock is a 5 bad luck or death. It is

also interesting to note that the receiver never opens a gift in front of the giver as
that would signify that the content was more important than the act of giving.
Waiting for the person to open your gift would show that you were not 6

to Chinese culture.

3. Ucnonb3ysa pecypcol cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1.traits of character
2. a subordinate



3. to convince
4. to do one’s best
5. to achieve goals

4. BeINOJIHUTE MUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

MANAGER

Not every man can be a good manager. A good manager needs to have certain
personal traits of character. A manager has subordinates. He has to be authoritative
and strong-willed - he must convince people to do things. A good manager is
competent - he knows his job and the job of his subordinates well. A good manager
1s efficient - he never leaves tasks unfinished, and does his best to achieve the
goals. A manager must be intelligent - a business cannot be successful with a
stupid manager. In most businesses, a manager needn’t be beautiful, friendly or
stylish. But he must be able to see good ideas, innovations and to use them in his
business. A real manager can make right decisions quickly.

5. TlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBAHME, (DOpMYIHpPYs
Ballle OTHOILIEHWE K BOIPOCAM JEJIOBOM KOMMYHHUKAIIMM, PacCMAaTpUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. JlomojmHUTE  YCTHOE JHMAJOTUYECKOE  BBICKa3bIBaHUE  (pazamu,
MOJXOSIUMH TI0 CMBICTY K JaHHOW CUTyarnuu W3 c(epbl IeI0BOro OOIIeHUS
(YK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport
and landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...

Immigration officer: And what’s the purpose of your visit?

Lorna: ... ... ...

Immigration officer: And how long are you staying in Liberia?

Lorna: ... ... ...

Immigration officer: O.K.! Welcome to Liberia!

CocrtaBui: CT. IpenoiaBaTeib Kopuuenko A.H.

VYTBepaun: 3aBenytomuii kadenpoit [TaBnoB A.1O.



3K3AMEHAIIMOHHBIN BUJIET Ne 6
IMPOMEXYTOUYHOM ATTECTAIINN
MO JUCHUIIJIMHE «MHOCTPAHHBIN SA3BIK» (anramiickmii)
(ITpoBepsiemasi komnerenuus YK-4)

1. BrimonHUTEe MUCHbMEHHBIM MEepeBOJ CIEOYIOIIMX MpemIoXeHU n3 chephl
NeJIOBOM KOMMYHMKALIMU C PYyCCKOTO SI3bIKa Ha aHIuiickuii (YK-4.2):

1. CnenyeT HauaTh ¢ COCTaBJIeHUsI OM3HEC-TLIaHA.

2. Bam cienyeT BJIOXUTH J€HBIM B XOPOIIEro nu3aiHepa.

3. IIpaBuabHO Opranm3yiTe opuCHOE IIPOCTPAHCTRBO.

4. Brl 06s13aTeIbHO 1OObEeTeCh OOJIBIINX YCIIEXOB!

5. YTo mOIKHO COCTaBISATh CYILIECTBEHHYIO YacTh OromkeTa?

2.0nmpasich Ha 3HaHME 0COOEHHOCTEN MMUChbMEHHOM 1eJ10BO KOMMYHMKAIINN,
BbIOEepUTE HanboJiee moaxoasiue 1mo cMmoicay cioBa (YK-4.1):

Some career offices complain that they have problems ...trying/ deciding to
work out what employees want, and they ... think/ sure that the employers do not
know either. They see that employers look for skills and ...knowledge/success.
They want to ...hire/ refuse for a specific ...job/ interview, not for a long-term
career.

3. Ucnonb3ysa pecypchl cetu MHTepHeT, HallguTe ompeneeHusT CJIeayoImnX
JIEKCUYECKUX eIUHUI] 13 cephbl AesioBoit KommyHuKanun (YK-4.3):

. allowance

. annual

. staff

. remotely

. appreciative

DN A W =

4. BpINOJTHUTE NMCbMEHHBIN TTepeBO I CeaYyIOIIero TeKeTa U3 chephl J1eJI0BOM
KOMMYHUKAIIUM ¢ aHTJIMICKOro si3bIka Ha pycckuit (YK-4.2):

A NEED FOR A REAL HOLIDAY

It's summer! As the weather gets warmer, we all start thinking about booking
that all-important annual holiday. But how long we get to lie in the sun depends on
how generous our holiday allowance is.

Last month, when straight-talking Virgin boss Sir Richard Branson gave the
opening speech at the Society for Human Resource Management Conference in
Las Vegas, he criticized US companies for giving their employees a mere two



weeks annual leave. Unsurprisingly, he received a huge round of applause from the
appreciative audience.

Two weeks! Two weeks does not seem long enough to “re-energize”. What's
more, a lot of workers in the States either do not take their full annual leave, or —
can you imagine it? — continue to work remotely whilst on holiday! Doing business
with their smartphones on the beach...

Branson went on to say that if it proved too difficult for companies to give
longer holidays, they should offer staff the chance to take unpaid leave. He was
especially critical of the way that employers in the States are not very flexible in
looking at the alternatives to full-time work which are becoming more common in
Europe, such as job-sharing or going part time.

5. IlocTpoiiTe MCbMEHHOE MOHOJOTMYECKOe BbICKa3biBaHUE, POPMYyIUpPYs

Ballle OTHOIIIEHHEe K BOIIpOcaM MeJIOBOM KOMMYHHUKAIIUM, pacCMaTPUBaeMBIM B
tekcte (13 1m.4) (YK-4.1).

6. ITocTpoiiTe yCTHOE NUATOrMYeCcKoe BbICKa3bIBAHWE HA OHY U3 CJIEAYIOIINX
TeM, UMEIOIIX OTHOIIIeHUE K chepe aeoBoil KommyHukanuu (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.

3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocrtaBui: CT. IpenoiaBaTeib Kopuuenko A.H.

VYTBepaun: 3aBenytomuii kadenpoit [TaBnoB A.1O.

3K3AMEHAIIMOHHBINA BUIET Ne 7
MMPOMEXYTOUYHOM ATTECTAIIUN
O JUCHUIIJIMHE «MHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemast komneTrenusa YK-4)

1. BeImosHUTE MUCHMEHHBIN TEPEBOJ CIEAYIOMUX MPEMIOKEHUN 13 chepsl
JIEJI0OBOM KOMMYHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.2):

1. ITo3BOIBTE IPEACTABUTHCH.
2. OuyeHb NPUSATHO MO3HAKOMHUTBCA.
3. I'oBopurte, noxaiyicra, nomeyieHHee. fl He oueHb xopouro Bac nonnmaro.



4. Korna HayMHaeTcs coBelanue?
5. 41 certyac HE TOTOB TOBOPUTH HA ATy TEMY.

2.0nupasich Ha 3HaHUE 0COOCHHOCTEN MUCHbMEHHOM JIETOBOM KOMMYHUKAIIUH,
nonojiHute TekeT (1-6) Hanbosee nmoaxoasimumu o cMbiciay cioBamu (a-f) (YK-
4.1):

a) authority;

b) subordinates;

c) initiative;

d) hierarchy;

e) national culture;
f) delegate.

The characteristics of management often vary according to 1 which can
determine how managers are trained, how they lead people and how they approach
their jobs. The amount of responsibilities of any individual in a company depends
on the position that he or she occupies in its 2 . Managers, for example, are
responsible for leading the people directly under them, who are called 3 . To
do this successfully, they must use their 4 , which is the right to take
decisions and give orders. Managers often 5 authority. This means that
employees at lower levels in the company hierarchy can use their 6 that 1s
make decisions without asking their manager.

3. HUcnonw3ys pecypcbl cet HTepHET, HAaluTe ONpEEIeHUs CIEeAYIOIINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.3):

. gift

. negotiation process
. etiquette

. an offensive gesture
. to note

DN A W =

4. BBITIOTHUTE MUCHMEHHBIH IEPEBOJT CIEIYIOIETO TeKCTa U3 chephl JeIOBOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

GIFT GIVING IN THE INTERNATIONAL BUSINESS CONTEXT

In Great Britain and the United States corporate gift giving is not a very
popular custom; people can spend their entire working lives without ever receiving
a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business abroad. It is important to learn about the
etiquette of gift giving before sending or taking a gift to an international client or
business partner, or you may find that your gesture appears offensive.



For example, in China a desk clock is a sign of bad luck or death. It is also
interesting to note that the receiver never opens a gift in front of the giving.
Waiting for the person to open your gift would show that you were not sensitive to
China culture.

In France, don’t give something with your company logo, as they find items
like this impersonal and in a bad taste.

In England, Australia, and Canada, some people see white lilies as a symbol
of death while in Germany, yellow and white chrysanthemums could be seen this
way.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (DOpMyIUpys
Ballle OTHOILICHUE K BOIPOCaM JEIOBOM KOMMYHHUKAIlUHM, PACCMaTPUBAEMBIM B
Ttekcte (13 m.4) (YK-4.1).

6. Onupasch Ha 3HaAHHME OCOOEHHOCTEW YCTHOM J€JI0BOM KOMMYHHKAIUH,

JOIIOJIHUTE AUAJIOINMYCCKOC BBICKA3BIBAHUC Cbpa?)aMI/I, IoOAXOAAIIINMHAU 110 CMBICJIy
(VK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ..

Mr. Cartwright: Would you like anything to drink?

You: ... ... ..
CocraBui: CT. mpernojaBaTeib Kopuuenko A.H.
YTBepaui: 3aBeaytomuii kadenapoi [Tasnos A.IO.

3K3AMEHAIIMOHHBINA BUJIET Ne 8
MMPOMEXYTOUYHOM ATTECTALIMA
MO JUCHUTLIMHE «MHOCTPAHHBIN S3BIK» (anrauiickuii)
(ITpoBepsiemast komnereHuus YK-4)

1. BeimoaHUTEe NMMChbMEHHBIN TEpPeBO, CACAYIOLIMUX MpemIoXKeHU 13 cdephl
NleJI0BOM KOMMYHUKALIMU C PYCCKOTO s13bIKa Ha aHrauiickuii (YK-4.2):

1. OHM ¥CTIONB3YIOT 3TO IIPOrpaMMHOE 0OecIiedeHne 1T CBOeil paOOTHI.



2. Kak 1wl y1aHupyelb yCOBepIIeHCTBOBATh pabouee IIpOCTPaHCTBO?
3. S He MOry IpOIOIKaTh YUYUTHCS B YHUBEPCUTETE.

4. Korga Thl cMOXKeIllb IPUCTYIIUTh K peaan3aliuii cBoei naeun?

5. Dpuk bpayH Haien xopoiunii crrocob 3apadoraTh JEHBIH.

2.0nmpasch Ha 3HaHWEe 0COOEHHOCTE! MMCbMEHHOM IeI0OBOM KOMMYHUKAIINH,
BBIOEpHUTE HanboJee MOoaXomsIIye 1o cMbicay cioBa (YK-4.1):

I had a great business trip to New York ... last/ next week. The ... flight/ fly
took three hours, and I didn’t ... have/ must to get a taxi from the airport because
the business partner was waiting for me to drive me to his office. The trip was a
great success. I made a lot of ... useful/ useless contacts. My boss was very
pleased when he ... read/ wrote my report.

3. Ucnonb3ys pecypchl cetu MHTepHET, HailguTe ompeneaeHusl CleayrolmX
JIEKCUUeCKUX eTUMHUI] 13 cephl AesioBoit KommyHuKanmn (YK-4.3):

. speech

. trade

. to realize

. complete

. to improvise

DN B~ W =

4. BpINOJTHUTE MMCHMEHHBIN TTepeBO, CeNyIONIero TeKeTa U3 chephl J1eJI0BOM
KOMMYHUKAIIUM ¢ aHTJIUICKOro si3biKa Ha pycckuii (YK-4.2):

A BEIJING SURPRISE

Have I ever told you about the time I was asked to give a speech to some
Chinese businessmen? I was in Beijing as part of a trade delegation and our
company was one of several asked to give a speech. I had spent a long time
preparing my speech and had written about five pages of notes. I suppose there
were about thirty people in the room listening to me and I was quite nervous.

I started to speak. Just then there was a power cut and all the lights in the
room went out. Because of this I couldn’t see my notes very well at all. When I
continued speaking, however, I realized that I had started with page three and
couldn’t find page four or five. In the end I just improvised, and then eventually |
found page one.

Later somebody lit some candles and put them around the room, but I still
couldn’t see my notes very well. The speech was a complete disaster. You can
imagine my surprise when the Chinese businessmen started to smile and clapped
loudly when I finished the talk. I sat down and started to eat my meal. When 1|
asked the translator sitting next to me why everyone had clapped so
enthusiastically, she replied, ‘None of the people here speaks English. I’ll translate



your speech for them later.” Since then I’ve never prepared any of my speeches.
They seem to work better when I improvise. I did give the translator my notes
though!

5. TlocTpoiiTe MUCbMEHHOE€ MOHOJOIMYEeCKOe BbICKa3biBaHME, (HOPMYIUPYS

Ballle OTHOILIEHME K BOIIpOocaM JeJ0BOMi KOMMYHHMKAIIMM, paccMaTpuBaeMbIM B
tekcte (M3 11.4) (YK-4.1).

6. ITocTpoiiTe yCTHOE TMAJOrnuecKoe BhICKa3bIBaHME Ha OIHY M3 CJIeTYIOIINX
TeM, UMEIOIINX OTHOIIIeHe K cdhepe neoBoil KommyHukanuu (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.

3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocrtaBui: CT. IpenoiaBaTeib Kopuuenko A.H.

YTBepaui: 3aBeayromui kadeapoi [TaBnoB A.1O.

3K3AMEHAIIMOHHBIN BUIET Ne 9
MMPOMEXYTOUYHOM ATTECTAIIIN
O JUCIHUIIJIMHE «MHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemasi komnerenusa YK-4)

1. BeImosHUTE MUCHMEHHBIN TEPEBO CIEAYIONUX MPEIIOKEHUN U3 chepshl
JIEJIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHrmiickuii (YK-4.2):

1. Mb1 3a0pOHMpPOBAIM OJTHOMECTHBI HOMEp C BAHHOW KOMHATOM B OTeEJe
HEJIAJIEKO OT LEHTPA.

2. Mel enieM B Hall opuc B LIEHTPE ropo/ia.

3. KakoBbl Balu nepBbi€ BlieyaTiieHus OT MOCKBBI?

4. ITo3BOJIBTE MPEICTAaBUTH BAM MOUX COTPYIHUKOB.

5. YtoObI OTBETUTH HA Balll BONPOC, rocnoauH [locnenos, s 10KEH OCETUTh

Balll 3aBOJI M M3Y4YUTh Ballld TPEOOBAHUS.

2. Omnwmpasice Ha 3HaHHME OCOOCHHOCTEH  MHCHMEHHOW  JEIOBOM
KOMMYHUKamuu, AomoiaHuTe Tekct (1-10) Hambonee MOAXOASIIMMH IO CMBICTY
cinoBami (a-f) (YK-4.1):

a) shareholders;



b) chief Executive Officer;
c) company officers;

d) strategy;

e) president;

f) running;

Most companies are made up of three groups of people: the 1 (who
provide the capital), the management and the workforce.
At the top of the company hierarchy is the board of Directors, headed by the

2 or chairperson. The Board is responsible for policy decisions and
3 . It will usually appoint a managing Director or 4 , who
has overall responsibility for the 5 of the business. Senior managers or
6 head the various departments or functions within the company.

3. Ucnonb3ysa pecypcol cetu MIHTEpHET, HAWAUTE ONPENEIICHUS CIENYIOMINX
JEKCUYECKHUX eqUHUL U3 chephl 1enoBoil kommyHukanuu (YK-4.3):

1. Power Cultures

2. Task Cultures

3. Individual Cultures
4. to relate to

5. staff

4. BoIMoTHUTE MUCHMEHHBIN MEPEBOJ] CIECTYIONIETO TEKCTA U3 CPEpPhI ACIOBOM
KOMMYHUKAIIMU C aHTJIMICKOTO si3bIka Ha pycckuil (YK-4.2):

CLASSIFICATION OF ORGANIZATION CULTURES

Power Cultures. In these cultures self-reliant and highly competitive self-
development provides the basis of relations. A manager’s success is related to their
charisma and influence, rather than to their knowledge and experience. The style of
the chief executive is the model for other managers. In organizations of this type
managers need to be tough-minded and aggressive.

Task Cultures. In organizations of this type they value everything that makes
it possible to get the work done. The main concern in these organizations is with
successful completion of their projects. A manager’s success is related to their
knowledge and experience required to achieve tasks, rather than to meet the
requirements of their role.

Individual Cultures. In organizations of this type freedom of expression is
valued the most. Effectiveness of any activity in these organizations is related by
how much the activity satisfies the staff, rather than by how well it conforms to
business plans. Independence, creativity, and experiment are also valued in these
organizations.



5. TlocTpoiiTe MUChMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOcCaM JI€JOBOM KOMMYHHUKAIlMU, PAacCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. Onupasch Ha 3HAHME OCOOEHHOCTEW YCTHOM JE€JIO0BOM KOMMYHMKAIUH,

JOIIOJITHUTE AUAJIOTHMYECKOE BBICKA3bIBAHUC (bpaBaMI/I, MOAXOAAIIMMHU I1I0 CMBICITY
(VK-4.1):

(Imagine you’re at the exhibition which is being held in London. The stand of
one of the American companies has attracted your attention. At the moment you
are talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ...

Mrs. Foster: Two-five days depending on the model.

You: ... ... ...

CocraBui: CT. IpenoiaBaTelb Kopuuenko A.H.
YTBepaui: 3aBeaytomuii kadeapoi ITaBnoB A.I1O.

3K3AMEHAIIMOHHBIN BHJIET Ne 10
IMPOMEXYTOUYHOM ATTECTAIINN
O JUCHUIIJIMHE «MHOCTPAHHBIN S3BIK» (anramiickmii)
(ITpoBepsiemasi komnerenuus YK-4)

1. BeimonHUTEe MUCHbMEHHBIM MEepeBOJ CIEOYIOIIMX MpemIoXeHU n3 chephl
NeJIOBOM KOMMYHMKALIMU C PYyCCKOTO SI3bIKa Ha aHruiickuii (YK-4.2):

1. 51 oueHsb pand, YTO ceiiyac MHE He HY>KHO HejlaTh OTYeT.

2. MHe nipueTcsl yUUThCs MHOTO JIET, UTOOBI CTaTh Ipo¢eCCUOHAIOM.
3. Bam cienyeT HaHATH ONBITHOTO paOOTHHMKA.

4. Kto 3a00TUThLCS 0 nu3aliHe o¢rca U ero ocBelleHnn ?



5. OnbIT abCOMIOTHO HEOOXOOMM B Halle BpeMsl, 4YTOObl HAWTH XOPOIIYIO
pabory.

2. Ommpasich Ha 3HaHME OCOOEHHOCTEM  IMMCHMEHHO  IeJI0BOI
KOMMYHUKAaIINKM, BbIOepUTe Hanbosiee oaxoasinne no cMeicay ciaona (YK-4.1):

It was just a ... quick/ long round trip — there and back in a day. But it was
very tiring. I ... left/ lost early in the morning and got back late at night. The trip
was a complete ... disaster/ dessert. Everything went ... wrong/ right — my ...
flight/ fly was delayed on the way out and then my meeting was cancelled because
the business partner was ill.

3. Ucnonb3ysa pecypchbl cetu MHTEpHET, HailguTe ompeneaeHus ClIeIyIommX
JIEKCUYECKUX eIUHUI] U3 cdhephl geaoBoii KomMmyHukanmum (YK-4.3):

1. Chief Executive Officer
2. profitable

3. state-run

4. to negotiate

5. to announce

4. BuImmoaHNTEe MMCbMEHHBIN TEPEBO, CIEIYIONIEro TeKCTa U3 cephl IeT0BOM
KOMMYHUWKAIIMU ¢ aHTJIMICKOTO g3bIKa Ha pycckuii (YK-4.2):

BUSINESS PERSON OF THE YEAR

Each year, the well-known UK newspaper The Sunday Times chooses a
Business Person of the Year. Last month, it announced the first ever woman
winner: Moya Greene.

Moya Greene is the Canadian-born business woman who became the Chief
Executive Officer of Royal Mail Company in 2010. She took over a 500-year old
state-run company which was not profitable in its core business, despite dealing
with an average of 58 million items per day. Unlike privately-owned delivery
services, the Royal Mail must deliver post to anywhere in the country, no matter
how far, for a fixed cost.

Greene helped the government to privatize the company. The Royal Mail
became a private company, and Moya Greene became its chief executive and a
winner of the Sunday Times award.

Greene was previously the chief executive of Canada Post, the equivalent of
the Royal Mail in Canada. She has a strong track record in strategic planning and
negotiating. She has been described as ‘inspiring awe’; relentless; and very
effective — someone who can ‘get the job done’.



5. IlocTpoiiTe MMCbMEHHOE MOHOJOTMYECKOe BbICKa3biBaHUE, POPMYIUPYS

Ballle OTHOIIIEHME K BOIIpOcaM MeJIOBOM KOMMYHHUKAIIUM, pacCMaTPUBaeMBIM B
tekcTe (13 1m.4) (YK-4.1).

6. ITocTpoiiTe yCTHOE NUATOrMYeCcKoe BbICKa3bIBAHUE HA OJHY U3 CJIEAYIOIINX
TeM, UMEIOIX OTHOIIIeHUE K chepe aenoBoil KoMmmyHukanuu (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.

3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocrtaBui: CT. IpenoiaBaTeib Kopuuenko A.H.

YTBepaui: 3aBeayromuii kadeapoi [TaBnoB A.1O.

3K3AMEHAIIMOHHBINA BUJIET Ne 11
MMPOMEXYTOUYHOM ATTECTAIIIN
O JUCHUIIJIMHE «MHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemast komneTrenusa YK-4)

1. BoimonHUTEe MUCHBMEHHBIN MepeBOJ CIeOYIOIINX MpemlIoXKeHN n3 chephl
IeJIOBOM KOMMYHMKALIMU C PYCCKOTO sI3bIKa Ha aHTuiickuii (YK-4.2):

1. Yem 3anumaercs r-H xekcon (Mr. Jackson)?

2. OH cobupaeTcsi CMEHUTh MECTO PaOOTHI.

3. Tl oTHpaBUI pe3OME B KOMIIAHUIO?

4. MbI BcTpedaemcs ¢ Ha4yaJTbHUKOM (DMHAHCOBOTO OT/IeNIa B TOHEACIbHUK.
5. Kak npomuio cobecenoBanue?

2. Onupasicb Ha 3HaHMe OCOOEHHOCTEM  IUChbMEHHON  HeJOBOM
KOMMYHUKAIIMN, BbIOepUTEe Hanbosiee noaxoasiiue 1mo cMmbicay ciaona (YK-4.1):

The process of finding people for particular jobs is ... retreatment/
recruitment or, especially in American English, hiring. Someone who has been
recruited is a recruit or, in American English, a hire. The company employs or
hires them; they ... enjoy/ join the company. A company may recruit employers/
employees directly or use outside recruiters, recruitment agencies or employment
agencies. Outside specialists called ... headhunters/ headquarters may be called on




to headhunt people for very important jobs, persuading them to ... join/ leave the
organizations they already work for. This process is called headhunting.

3. Ucnonb3ysa pecypchl cetu MHTepHeT, HallguTe omnpenejaeHusT CJIeayIoImnxX
JIEKCUYeCKUX eIUHUI U3 cephl AesioBoit KomMmyHuKanum (YK-4.3):

. time lag

. shipping costs
.toadd up

. tax

. expenditure

DR W -

4. BoInoiHUTe IMChbMEHHBIN MepeBO I, CIEAYIONIeTo TeKCTa U3 cpephl 1eJ10BOM
KOMMYHUWKAIIAA C aHIJIMMCKOTO SI3bIKa Ha PYCCKMIA:

DISADVANTAGES OF ONLINE SHOPPING

The first disadvantage of online shopping is that there is a time lag between
you making the payment and the delivery of the product. You cannot try out the
product before buying it. High shipping costs often add up to the total cost of the
product. Also, if the product is shipped from another country, you are to pay extra
taxes for it.

The payment method may not be secure. It is therefore important to check
whether the payment gateway is secured or not. If the product received is damaged,
it may again take several days for replacement or the company may not provide
any replacement at all.

The ease of shopping can be extremely dangerous for shopaholics, as they
may get provoked to buy many items at a time leading to unwanted expenditure.
You need to have a debit or credit card to make a purchase. Very few websites give
you the option of paying cash or check on delivery.

If you are trying this shopping method for the first time, you should get some
tips for safe online shopping from your friends and relatives who have already tried
it out, so that you do not make any mistakes. Also, weigh the pros and cons and
decide for yourself whether you would like to go for it or not.

5. IlocTpoiiTe MMCbMEHHOE MOHOJIOIMYECKOe BbICKa3bIBaHUE, DOPMYIUPYS
Ballle OTHOIIIEHME K BOIIpocaM JeJIOBON KOMMYHHUKAIIUM, pacCMaTpPUBAaeMBIM B
tekcTe (U3 1m.4) (YK-4.1).

6. ITocTpoiiTe ycTHOE IMAJIOrMUeCKOe BhICKa3biBaHUE Ha ONHY U3 CJIEIYIOIINX
TeM, UMEIOIINX OTHOILIeHe K cdepe neaoBoii KoMmmyHukauuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company



4. Discussing travelling on business
5. A good place for a business lunch

CocraBui: CT. IpenoiaBaTeilb Kopuuenko A.H.

YTBepaui: 3aBeayromui kadeapoi [TaBioB A.1O.

3K3AMEHAIIMOHHBINA BUJIET Ne 12
IMPOMEXYTOUYHOM ATTECTAIIUU
O JUCIHUIIJIMHE «MHOCTPAHHBIN S3BIK» (anraniickmii)
(ITpoBepsiemasi komnerenuus YK-4)

1. BoimoaHUTEe MUCHbMEHHBIM MEepeBOJ CIeOYIOIIMX MpemlIoXeHU n3 chephl
IeJIOBOM KOMMYHMKALIMU C PYCCKOTO sI3bIKa Ha aHruiickuii (YK-4.2):

1. ITo3BONBTE MHE NPEACTABUTHCH.

2. Kak npomuna noe3aka?

3. Mb1 coOupaemcsi paclIMpUTh Halle MPEINPUSATHE W UIIEM HOBBIX
MapTHEPOB.

4. JlaBaiiTe 00CYJIUM YCIIOBUS KOHTPAKTA.

5. M1 Bctpeuaemcs ¢ r-HoM Tumotu (Mr. Timothy) 3aBTpa B 10.00.

2. Onupasicb Ha 3HaHUMe OCOOEHHOCTENM  IMChbMEHHON  HeJ0OBOM
KOMMYHUKAIIMH, BbIOepUTe Hanbosiee nogxoasiiue 1o cMmbicay ciaona (YK-4.1):

The other main ... service/ offer of banks is lending money. Individuals and

. industries/ businesses often need to borrow money, and they need a ...

borrower/ lender that they can trust. This is exactly what banks are — reliable

lenders. In fact, most of the money that people deposit in their bank ... records/

accounts is immediately lent out to someone else. Apart from storing and lending

money, banks offer other financial services. Most of these are ways of making
money more ... accessible/ reasonable to customers.

3. Ucnoab3ys pecypcol cetu MHTEepHET, HailguTe ompeneaeHusl CleayroImX
JIEKCMYECKUX eIUHUI] 13 cephl AestoBoit KommyHuKanum (YK-4.3):

1. entrepreneur

2. loan

3. to repay

4. cash flow forecast
5. security



4. BpINOJTHUTE MUCHMEHHBIN TTepeBO I, CIeNyIONIero TeKeTa U3 chephl JeJI0BOM
KOMMYHUKAIIAM ¢ aHTJIUICKOro s3biKa Ha pycckuii (YK-4.2):

DO YOU WANT TO BE AN ENTREPRENEUR?

Have you ever considered starting your own business? Can you imagine
making a lot of money or being an entrepreneur? Or maybe it is not worth taking
the risk?

If you start your own business, you will maybe borrow money from friends or
family, or even from a bank. If you choose to borrow from a bank, you should
arrange to see a bank manager to discuss the terms of a loan. But, you can expect
to have a lot of work. If you arrange a meeting with the bank, you will have to
think over your idea and prepare all your figures.

The bank will certainly want to see a business plan. You will have to prepare
a lot of information. You will have to prepare a cash flow forecast which shows
how much money you expect to make in the first three years, plus how many
customers you hope to win. You will also have to decide what kind of security you
want to offer the bank.

If the bank agrees to give you a loan, your problems don't stop there because
the bank will often require you to update them on your progress. The business plan
allows them to see if you are meeting your forecasts and, if you fail, they may want
to have the money back. Of course, if you agree to borrow the money, you will
have to repay the loan plus interest. That can be the hardest part...

5. IlocTpoiiTe MCbMEHHOE MOHOJOTMYECKOEe BbICKa3biBaHUE, POPMYyIUPYS
Ballle OTHOIIIEHWE K BOIIpocaM JeJIOBOM KOMMYHUKAIINM, pacCMaTpUBAaeMbIM B
tekcte (13 1.4) (YK-4.1).

6. IlocTpoiiTe ycTHOE MMajJOrM4ecKoe BhICKa3blBaHUE HA ONHY U3 CAEIYIOIINX
TeM, UIMEIOIINX OTHOIIIEHNE K cdhepe nenoBoil KommyHukanuu (YK-4.1:

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocrtaBui: CT. IpenoiaBaTeilb Kopuuenko A.H.

YTBepaui: 3aBeayromui kadeapoi [TaBioB A.1O.

3K3AMEHALIMOHHBINA BUJIETNe 13
INPOMEXYTOUYHOM ATTECTAILIUU
O JUCHUIIJIMHE «MHOCTPAHHBIN SA3BIK» (anramiickmii)
(ITpoBepsiemast komnerenuus YK-4)



1. BImomHUTE MMChMEHHBIN MTEPEBO/T CIISAYIOMINX MPETIOKEHUH 13 Chephl
JICJIOBOM KOMMYHUKAIIMH C PYCCKOTO si3bIKa Ha aHrmiickuit (YK-4.2):

1. KoMnanuu npunuiock 3amiaTuTh 3a 00y4yeHue COTpyAHUKOB.

2. OHa BBIHYX/ICHA CJIaBATh 3TU MPO(PECCUOHATIBHBIE TECThI KA/l roja?

3. TebGe yacTo MpUXOUTCS OCTaBaThCA Ha paboTe Jomo3aHa?

4 Bl JOKHBI OBITh B COCTOSIHUM TOCYUTATh, CKOJIBKO JIEHET BaM [TOHA100UTCS.

5. Ecnu BBI ipejsiaraeTe yciayry, 3HaUMTelIbHas 4acTh O0JKeTa JI0JKHA OBbITh
noTpayeHa Ha peKjiamy.

2. Onupasch Ha 3HaHUE OCOOEHHOCTEW MUCbMEHHOW JEI0BOM KOMMYHUKALIUH,
BbIOEpUTE Haubosee noaxoAsiue mo cmeiciy ciosa (YK-4.1):

I had to come back from my trip ... early/yearly — there was a crisis at the office.
The clients were very understanding and have ... agreed/disagreed to meet me ...
next/last month instead. The trip back took much longer than I expected — the
flight was delayed because of ... bad/good weather. My husband came to meet me
at the airport but he had to wait for two hours before my ... plane/train landed.

3. Ucnonb3ys pecypcol cetu THTepHET, HAWUTE ONPENCIICHUS CIIETYOIIUX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. announcement

2. chief executive officer, CEO
3. luxury

4. retail

5. senior

4. BoINoaHUTE MUCHMEHHBIN MEPEBOJ] CIECTYIONIETO TEKCTA U3 CPEPHI AEIOBOM
KOMMYHUKAIIMU C aHTJIMICKOTO si3bIka Ha pycckuil (YK-4.2):

A SURPRISING CAREER MOVE

Last week’s announcement that the chief executive of Burberry, Angela
Ahrendts, will leave the famous luxury goods firm next year to join technology
giant Apple sent shock waves throughout the city.

Burberry is one of the UK’s most famous fashion brands. In her time at the
top, Ahrendts re-positioned Burberry as a high fashion brand. In 2012, she became
the highest paid CEO, with reported earnings of £16.9 million.

Ahrendsts is certainly no stranger to technology. Burberry has over 16
million ‘likes’ on Facebook, making it the most popular luxury brand on the site.



Burberry’s fashion shows are now live-streamed, and its customers browse the
fashion collections on iPads. It seems fitting, therefore, that she is due to move to
Apple, to become the senior vice president for retail and online.

5. ITocTpoiiTe TMCBMEHHOE MOHOJIOTUYECKOE BbICKA3bIBaHUE, (POPMYIIUPYS Balle

OTHOIICHHUC K BOHpOCElM HCHOBOﬁ KOMMYHI/IKaHI/II/I, paCCManI/IBaCMBIM B TCKCTC (I/I3
n.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMATIOTNYECKOE BBICKA3bIBAHUE HA OJHY U3 CIEAYIOLIUX TEM,
MMEIOIINX OTHOLIEHUE K cepe aenoBoil kommyHukanuu (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.
3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocTtaBuii: CT. IpernojaBaTesb Kopuauenko A.H.

YTBepawi: 3aBeayromuii kadeapou [TaBnoB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 14
MMPOMEXYTOUYHOM ATTECTAIINN
MO JMCIUIJIMHE «AHOCTPAHHBIN S3BIK» (anramiickmii)
(ITpoBepsiemast komnetrenusa YK-4)

1. BoinonHUTE MUCHbMEHHBIN NEPEBOJ] CAETYIONINX MPEAIOKEHUN U3 Chephl
JIEJIOBOM KOMMYHUKAIIUU C PYCCKOTO si3bika Ha aHTuiickuii (YK-4.2):

1. Pogutenu [[)xoHa x0Tenu, 9TOOBI OH TIOCTYIUJI B YHUBEPCUTET.
2. Bbl IOJKHBI A€aTh TO, YTO S BAM TOBOPIO.

3. JIxeiH yuuTcs, 4ToObl cTaTh PO(eccuoHaIoM.

4. Bl HEe JOJDKHBI OIIa3bIBATh.

5. 51 o0sg3aTeabHO JOJKEH clienaTh 3TO ceryac?

2. Onmpasich Ha 3HAaHUE 0COOCHHOCTEN MUChbMEHHOM JIETOBOM KOMMYHUKAITWH,
BbIOEpUTE HanboJiee MoAXOAsIIHe 1Mo cMbicity cioBa (YK-4.1):

I’ve ...bought/caught tickets for my business ... trip/ vacation to Milan for the first
week in April. I’'m really excited — it’s my first trip for the company and my ...




first/last time to Italy. But I ...had/must to cancel my trip to Madrid this week —
I’m too ... busy/ business dealing with things here at the office. We’re going to
reschedule for next spring when things are calmer.

3. Ucnonb3ys pecypebl cetu UHTEpHET, HAAUTE ONPEIeSICHHS] CIIeTYOIINX
JEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHnukaiuu (YK-4.3):

1. trade

2. downturn

3. announcement
4. imminent

5. closure

4. BeINOJIHUTE TUCEMEHHBIN MEPEBOJI CIEIYIONIETO TEKCTAa U3 Chephl AETOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

JOB CUTS IN A TRAVEL COMPANY

Earlier this month, Thomas Cook, the world's oldest travel company,
announced that it will cut 2,500 jobs in the UK. 200 stores are set to close. The
announcement comes as no surprise, given the recent problems in the travel and
tourism sector.

There are a good number of reasons for the imminent closures: the difficult
trading environment; higher fuel costs; the global economic downturn. The
company itself has debts estimated at £788 million.

Times have certainly changed since the company was founded in 1841.
Initially, company growth was spectacular. In 1855, Cook organized tours to
Europe; in 1865, the business was expanded to include the States. By 1888, the
company had offices around the world, including Australia and New Zealand.

However, with the rise of the internet, it's a long time since I went into a high
street shop and booked a holiday. Nowadays, I just do it online. I can book a cheap
flight, a hotel and custom-make my own holiday. I don't need to use a travel
agency. Is there still a place for high street travel agencies? Maybe, for specialist
holidays, such as safaris or an adventure package. But there's no denying that it's a
very different world from just 20 years ago.

5. ITocTpoiiTe MUCEMEHHOE MOHOJIOTUYECKOE BhICKa3bIBaHUE, (POPMYIIHUPYS Ballle

OTHOILIEHHE K BOIPOCAM JIEJI0BO KOMMYHHKALIUH, PACCMATPUBAEMbIM B TEKCTE (U3
n.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMAIOTUYECKOE BBICKA3bIBAHUE HA OJIHY U3 CICIYIONIUX TEM,
HMMEIOITUX OTHOIIIEHHE K cepe nenoBoit kommyHukanun (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.



3. Discussing a sales report.
4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocTtaBui: CT. IpenoiaBaTeib Kopuuenko A.H.

YTBepaui: 3aBeayromuii kadeapoi [TaBnoB A.1O.

3K3AMEHAIIMOHHBIN BUJIETN: 15
MMPOMEXYTOUYHOM ATTECTAIINN
O JUCIHUIIJIMHE «MHOCTPAHHBIN SI3BIK» (anramiickmii)
(ITpoBepsiemast komnerenusa YK-4)

1. BoinonHUTE MUCHMEHHBIN MTEPEBOJ] CICTYIONINX MPEIIOKEHUN 13 Chephl
JIJIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuil (YK-4.2):

1. 51 xouy HaWTH APYTYIO padoTy.

2. Ixon CMUT BCTpedaeTcs ¢ KIIMEHTaMHU 1ocie ooena.
3. [Tpomaxku pacTyT KaxIblil TO/I.

4. Korna HaunHaeTcs coBemanue?

5. lHOCTpaH1Ibl 4acTO MOJIB3YIOTCS HAIIUMHU YCIIyTaMH.

2. Onupasich Ha 3HaHWE 0OCOOCHHOCTEH MUCHMEHHOM JIEI0BOM KOMMYHUKAIINH,
BbIOEpUTE HanboJee moAXoadIIre o cMbichy cioBa (YK-4.1):

Olivia is a shop owner. She ... sells/sales products in her shop. She buys products
from foreign ... countries/languages. Olivia can usually sell the products at a
higher price than she ... paid/bought for them. The companies that Olivia buys
from are all good business ... partners/meetings. The ... goods/prices are always of
great quality.

3. Ucnonw3ys pecypchl cetu THTepHET, HAalIUTE ONPEICIICHUS CIIEAYIOIIUX
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukauu (YK-4.3):

1. event
2. profit
3. loss

4. to launch



5. success

4. BBIIOJTHUTE MUCHMEHHBIN MEPEBO/T CIIETYIOIIET0 TeKCTa U3 chephl AeTOBOU
KOMMYHUKAIIMH C aHTJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he
didn’t want a job where he worked from 9am to Spm every day. Conrad wanted
something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit.

Conrad likes to start work early. He is usually at his desk at 7am. He often
goes to sporting events in the evenings.

At the weekend, Conrad plays rugby and hockey and goes to watch football
matches. ‘I enjoy my free time, but I always enjoy getting back to work on
Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. ITocTpoiiTe TMCBMEHHOE MOHOJIOTUYECKOE BbICKa3bIBaHUE, (POPMYIIUPYS Ballle
OTHOUIIEHHUE K BOIIPOCAM JI€JI0BOM KOMMYHHUKAIIMH, pACCMAaTPUBAEMbIM B TEKCTE (U3
n.4) (YK-4.1).

6. [locTpoiiTe yCTHOE TMATIOTNYECKOE BBICKA3bIBAHUE HA OJHY U3 CIEAYIOLIUX TEM,
MMEIOIINX OTHOLIEHUE K cepe aenoBoil kommyHukanuu (YK-4.1):

1. Planning a meeting with a client.

2. Getting ready for a business presentation.
3. Discussing a sales report.

4. Discussing a new business opportunity.

5. Planning evening entertainment for a business partner.

CocrtaBuii: CT. IpernojaBaTesb Kopuauenko A.H.

YTBepawi: 3aBeayromuii kadeapoi [TaBnoB A.1O.



